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The pragmatics of economics experts’ engagement with non-specialists
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The relationship between studies of language use and economics has been troubled and
troublesome. This is partly due to the vastness of the topics that such a relationship might
encompass, partly due to the usual tensions, confusions and competition that are characteristic
of work across disciplinary boundaries. In addition to these, not insignificant difficulties, the
power-infused nature of economics and the discourses that surround it increase the trouble, but
also the importance of researching economics and language use.
Indeed, the pervasiveness of the language of economics in public discourse, policy debates and
organizational life has led to much scholarly work on the language use in economics and
economic expert discourse.
Within economics itself there has been an increased awareness, admittedly from a very low
base, of language (McCloskey, 1998; Samuels and Perry, 2011), including the analysis of
specialist uses and non specialist audiences interpretations (Perrin et al. 2015). More recently
there has been studies of the economists’ influence on the public sphere (Fourcade, 2009;
Mirowski and Plehwe, 2009) yet there has been relatively little work on the language of
interaction between economists with non-specialists in contexts such as the media, policy
debates or organizations, although there has been a recent blossoming of interest (Fairclough,
2016; Maesse, 2015; O’Rourke, 2014; Pühringer and Hirte, 2015).
This panel seeks to add to this recent work in a way that deepens our understanding of how
economics experts interact with non-specialists in contexts such as media, policy debates and
organizations. We welcome papers that address such as questions as the following, nonexhaustive, list:
· How do economists draw on the contexts (television programs, consultancy exercise or
newspaper articles etc.) to make their communications more persuasive?
· How do interactions with economists in the media address the different segments that comprise
their audiences?
· What is the role of the background (academic, commercial, ethnicity, class etc.) of economics
experts in the communication of their expertise?
· What is the role of national context in the communication of expertise in economics?

· How are discourse marker used in economics discourses?
· How are questions of ideology and politics constructed in interactions where economics experts
engage with non-specialists?
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